
The Morgan James Best Seller List 
 TITLE  LAST 

MONTH 
MONTHS 
ON LIST 

1 The Dragon and The Eagle  
China and America: Growing Together, Worlds Apart (Hardcover)  
by Denis Waitley (Author) $27.95 US†  
Hansen House Publishing 

1 4 

2 Click Here to Order 
Stories of the World's Most Successful Internet Marketing 
Entrepreneurs (Paperback) 
by Joel Comm (Author), Mark Joyner (Foreword) $17.95 US 

2 2 

3 Guerrilla Marketing on the Front Lines 
35 World-Class Strategies to Send Your Profits Soaring (Paperback)  
by Jay Conrad Levinson (Author), Mitch Meyerson (Author), Mark 
Victor Hansen (Foreword) $19.95 US 

3 3 

4 Mind Capture 
How You Can Stand Out in the Age of Advertising Deficit Disorder 
(Paperback)  
by Tony Rubleski (Author), Jeffrey Gitomer (Foreword) $19.95 US 

4 3 

5 Beyond Positive Thinking 
A No-Nonsense Formula for Getting the Results You Want 
(Paperback)  
by Robert Anthony (Author), Joe Vitale (Introduction) $14.95 US 

5 52 

6 The AdSense Code 
What Google Never Told You About Making Money with AdSense 
(Paperback)  
by Joel Comm (Author) $24.95 US 

6 31 

7 The Platinum Rule for Sales Mastery 
How to Adapt Your Selling Style to Match Every Prospect's Buying 
Style (Paperback)  
by Tony Alessandra (Author), Scott Michael Zimmerman (Author), 
Joseph Lalopa (Author) $19.95 US† 

8 4 

8 Prostate Cancer Decoded 
Non-Invasive Breakthrough Treatments (Paperback) 
by Robert L Bard (Author) $17.95 US† 

 1 

9 Why Doesn't My Doctor Know This? 
Conquering Irritable Bowel Syndrome, Inflammatory Bowel Disease, 
Crohn's Disease and Colitis (Paperback) 
by David Dahlman (Author) $17.95 US† 

9 7 

10 Keep Swinging 
An Entrepreneur's Story of Overcoming Adversity & Achieving Small 
Business Success (Paperback)  
by Jay Myers (Author), Darren Dahl (Contributor) $14.00 US† 

7 4 
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Rankings are based on a weighted analysis of unit sales from more than twenty 
thousand booksellers where a wide range of general interest books are sold. These 
include hundreds of independent book retailers; national, regional and local chains; 
online and multimedia entertainment retailers; university, gift, supermarket, discount, 
department stores and newsstands. An asterisk (*) indicates that a book's sales are 
barely distinguishable from those of the book above. A dagger (†) indicates that some 
bookstores report receiving bulk orders. Distributed in The United States and Canada 
by Ingram Publisher Services and made available at your favorite bookstore. In an 
effort to support local communities, raise awareness and funds, one percent of all book 
sales are donated to Habitat for Humanity.    
 


